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Abstract— The current research aims to investigate how English Language Learners help their students 

improve their vocabulary at private university at Kurdistan. Since vocabulary knowledge has a significant 

role in mastering the new language and in attaining total academic achievement, especially when language 

is used as a medium of instruction. Students in Kurdistan need English language practically rather than only 

for fulfilling the academic demand to obtain a certain degree, at the same time in order to help students be 

successful in practicing English language as a second language they need to gain greater knowledge of the 

language. Learning vocabulary is an important factor in learning English language, therefore it is very 

important to address the question of how students build and create their vocabularies, what kind of strategies 

do they employ in order to learn new vocabulary; therefore the current study is to examine the variety and 

range of vocabulary learning strategies among students. The findings of this study revealed that (Memory, 

Cognitive, metacognitive and social) strategies had positive relation with self-regulatory capacities in 

vocabulary learning. The highest value was for social strategy (B=.547), accordingly social strategy had a 

strong positive relationship with self-regulatory capacity in vocabulary learning.  

Keywords— Vocabulary Learning Strategies, Foreign Language Acquisition,  Kurdistan. 

 

I. INTRODUCTION 

English language is considered as a foreign language in 

Kurdistan (Abdullah et al. 2021), English is an important 

language for many students in private universities at 

Kurdistan as students do not have an access to English 

language except what they are learning in school (Ahmed et 

al. 2021). Students in Kurdistan have to attend classroom 

and maintain their day-to-day activities to successfully 

respond to their academic demands (Akoi et al. 2021). 

English language should be considered as an important 

international language this may bring possibilities for 

students to give more attention and their interest to English 

language (Ali & Anwar, 2021). This means students in 

Kurdistan need practically English language rather than 

only for fulfilling the academic demand to obtain a certain 

degree, at the same time in other students be successful in 

practicing English language (Ali et al. 2021)as a second 

language they need to help of great knowledge of the 

language (Ali, 2014). Furthermore, students should be 

provided with available opportunities for learning English 

language in school through writing (Andavar et al. 2020), 

reading and conversation skills and improve individual 

student’s language skills (Anwar & Abd Zebari, 2015). 

Vocabulary considers an essential factor in English 

language, without vocabulary learning the English language 

is almost impossible. Some of scholars think that 

vocabulary learning is not difficult (Anwar & Abdullah, 

2021), but vocabulary learning is very challenging for 

learners (Anwar & Balcioglu, 2016). This research 

investigates the variety and range of vocabulary learning 

strategies in private universities in Kurdistan (Anwar & 

Climis, 2017). In order being able to understand the process 

of vocabulary learning (Anwar & Ghafoor,2017), we should 
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think outside of the box and address main factors that have 

influence on learning vocabulary (Anwar & Qadir, 2017).  

Vocabulary Learning Strategies  

At the present time, there has been a huge change of 

concentration from the traditional education provider 

dominated method to a student-centered method of 

vocabulary acquisition (Anwar & Shukur, 2015). The 

traditional method for education providers in terms of 

vocabulary teaching has regularly been evaluated, 

concerning many other things (Anwar & Surarchith, 2015), 

it is important to address the significance of the student’s 

involvement and engagement in the process (Anwar, 2016). 

The main discussion in this matter has been that students are 

not frequently motivated to provide their own possible for 

the fruitful growth of their vocabulary and other 

competencies (Anwar, 2017). Instead, students are relying 

on education providers, getting whatever learning from 

education providers. According to (Anwar, K., & Louis, 

2017), Learning vocabulary is a very challenging process in 

teaching second language (Aziz et al. 2021).  

Classification of Vocabulary Learning Strategies  

Many academic scholars have classified learning strategies 

in different ways. For instance, (Demir et al. 2020) 

suggested five broad strategy categories and some 

secondary categories (Faraj et al. 2021). (Hameed & Anwar, 

2018)classified learning strategies into two main groups, 

namely, strategies which participate straight to learning and 

those which participate secondarily to learning (Hamza et 

al. 2021). (Ismael et al. 2021), identified three categories of 

strategies which they named cognitive, metacognitive, and 

social-affective (Abdullah et al. 2021). Oxford (1990) 

advanced a complete taxonomy by assembling and 

rearranging strategies recognized in earlier researches 

(Ahmed et al. 2021). Oxford taxonomy collections the 

complete set of learning strategies into two broad 

categories: direct and indirect strategies (Akoi et al. 2021).  

Direct Strategies  

According to the (Ali & Anwar, 2021), strategies are 

directly participating the learning of the language through 

directly linking the student in performing on the second 

language. Direct strategies consist of memory strategies and 

cognitive strategies (Ali et al. 2021). 

• Memory Strategies  

Based on the name itself indicates, strategies assist 

students to recall and remember vocabulary 

efficiently and effectively. Memory strategies 

consist of the following (Ali, 2014):  

• Grouping - gathering the words to be educated in 

an expressive way (for instance, gathering words 

together based on parts of speech, subject 

relationship and dissimilarity and similarity in 

meaning. Etc.) (Andavar et al. 2020).  

• Correlating/Elaborating- this happens by linking 

new vocabulary to another thing similar in mind, 

building connection in a meaningful way to enable 

memory (Anwar & Abd Zebari, 2015)(for 

example, recalling the new words through 

imagining the page number or location of the 

number in that page) (Anwar & Abdullah, 2021). 

Cognitive Strategies  

• According to (Anwar & Balcioglu, 2016), 

Cognitive strategies are used by students while 

directly performing on the target language (Anwar 

& Climis, 2017). Cognitive strategies indicate two 

phases used in problem solving or learning that 

need direct examination and conversation (Anwar 

& Ghafoor,2017). The main cognitive strategies 

are: Repeating – writing or saying the new words 

again, listening to the same words numerous times; 

copying experienced users of English (Anwar & 

Qadir, 2017).  

• Using Resources for Receiving Messages - using 

language reference resources, for example the 

dictionary or requesting someone to help with the 

meaning of uncommon words (Andavar et al. 

2020).  

• Reasoning deductively- determinedly using 

overall procedures to work out the meaning of 

uncommon vocabulary (for instance, working out 

the meaning of 'dissatisfy' from the meaning of the 

prefix 'dis-' and the meaning of the adjective 

'satisfy') (Anwar & Abd Zebari, 2015).  

• Translating- shifting the meaning of language, 

word into a comparable meaning of mother-tongue 

language (Anwar & Abdullah, 2021).  

• Transferring - using earlier learned information of 

words from one language to recognize the meaning 

of the new language words (Anwar & Balcioglu, 

2016).  

• Highlighting – coloring or highlighting the 

essential words while reading the text and finding 

their meanings (Anwar & Climis, 2017). 

Indirect Strategies  

Indirect strategies include strategies which indirectly 

participate in the expansion of vocabulary (Anwar & 

Ghafoor,2017). Strategies do not frequently need the 

students to directly effort on the target language tasks, 

however, they help them to achieve and enable their 

learning in a different ways through building for them 

positive learning circumstances (Anwar & Qadir, 2017). 

Indirect strategies consist of the following two groups of 
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strategies: metacognitive and social strategies (Anwar & 

Shukur, 2015). 

• Metacognitive Strategies  

Strategies used by students to achieve themselves through 

controlling performance (Anwar & Surarchith, 2015), 

planning and assessing general development or the 

consequence of their learning (Anwar, 2016). 

Metacognitive strategies include students in (Anwar, 2017): 

o Over viewing and Connecting with previously 

recognized Material- over viewing widely the key 

vocabulary matters to be learned in future 

vocabulary instructions and connecting them with 

the words previously learned (Anwar, K., & Louis, 

2017).  

o Paying Attention- making decision in advance to 

imitate to one's vocabulary learning in general and 

to choose and concentrate on related vocabulary 

tasks (Anwar & Abd Zebari, 2015).  

o Organizing - building satisfactory physical 

environment to enable student's vocabulary 

learning; brainwashing student's vocabulary 

learning (Anwar & Abdullah, 2021).  

o Self - Monitoring - classifying student’s mistakes 

in the sequence of vocabulary learning by 

examining whether one is learning properly or 

incorrectly (Anwar & Balcioglu, 2016).  

o Self-Evaluating-assessing the consequences of 

students’ vocabulary learning (Anwar & Climis, 

2017). 

• Social Strategies Social Strategies are strategies 

which contain of using social connections to help 

learning (Anwar & Qadir, 2017). Meanwhile 

language learning includes other people too; 

students do not usually perform it all alone (Anwar 

& Ghafoor,2017). Social strategies include 

learners in (Oxford 1990):  

o Cooperating with Proficient Users of English 

– being friends with proficient speakers of 

English to enhance one's information of 

English vocabulary.  

o Developing Cultural Understandings-

expanding one's thoughtful of the culture and 

ways of living of English speaking people. 

Foreign Language Acquisition 

It provides new chances to students’ strategic learning and 

assists them in order to be self-directed and independent 

learners (Anwar & Shukur, 2015). Also, it concentrates on 

the significance of the regulatory capacity in the students’ 

efforts to apply specific strategy for vocabulary learning 

(Anwar & Surarchith, 2015). Self-regulation is not only 

concentrated on the consequences students’ achievement, 

however, essentially in the process students go through and 

the way that effects vocabulary learning (Anwar, 2016). 

Previous scholars believed that quantity such us applying 

different strategies based on learners’ level of learning 

(Anwar, 2017). 

Conceptual framework  

Research model and research hypothesis  

 

Fig.1: Research Mode, Created by the researchers 
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According to the created research model, the researcher 

developed the following research hypothsis:  

H1: There is a positive relationship between memeory 

strategy and Foreign Language Acquisitionin vocabulary 

learning.  

H2: There is a positive relationship between cognitive 

strategy and Foreign Language Acquisitionin vocabulary 

learning.  

H3: There is a positive relationship between metagocnitive 

strategy and Foreign Language Acquisitionin vocabulary 

learning.  

H4: There is a positive relationship between social strategy 

and Foreign Language Acquisitionin vocabulary learning.  

 

II. METHODOLOGY 

Quantitative method was used to analyze the data in this 

study, the researcher prepared questionnaire and distributed 

in English language department in the private university at 

Kurdistan. The survey was divided into two sections, the 

first section was demographic analysis which started with 

respondent’s age, gender, and level of education. The 

second section of survey consisted of 28 questions 

regarding strategies of vocabulary learning. A random 

sampling method was used in this study. The researcher, 

distributed 140 questionnaires, 115 questionnaires were 

received and being completed properly and 25 

questionnaires were missing. Students were varied as for 

age, gender and level of education. In order to examine the 

students’ vocabulary learning strategies, the participants 

were asked to mark each item for five point ordered scale. 

The scale measured and evaluated on a five point Likert 

Scale with potential answers ranging from strongly disagree 

to strongly agree, this research instruments were validated 

by earlier researchers (Samaneh. 2012) and (Tseng,2006) to 

be appropriate for measuring vocabulary learning strategies 

in self-regulatory capacity in learning vocabulary.  

 

III. DATA ANALYSIS AND RESULTS  

Table -1- Demographic analysis 

 

 

As seen in table (1), participants’ personal information. As 

for student’s gender; 54 students were male and 36 students 

were female. As for age 54 students fall into group 18-19 

years old, 36 students fall into group 20-22years old, 14 

students fall into group 22-23 years old and 11 students fall 

into group 24-25 years old. As for level of education 39 

students from first year, 29 students from second year, 22 

students from third year and 25 students from fourth year. 
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Table -2- Reliability analysis 

 

 

As seen in table (2), the reliability analysis for vocabulary 

learning strategies as independent factor (memory strategy, 

cognitive strategy, metacognitive strategy and social 

strategy), on the other hand self-regularoty capacity in 

vocabulary learning as a dependent factor. According to the 

correlation analysis, the researcher found out Cronbach's 

Alpha for the seven items used for memory strategy factor 

=.857, which is greater than .6 this means that items for 

memory strategy factor were reliable for this study, the 

Cronbach's Alpha for six items for cognitive strategy factor 

=.766, which is greater than .6 this means that items for 

cognitive strategy factor were reliable for this study, the 

Cronbach's Alpha for seven items of metacognitive strategy 

factor =.935, which is greater than .6 this means that items 

for etacognitive strategy factor were reliable for this study, 

the Cronbach's Alpha for eight items of social strategy 

factor =.921, which is greater than .6 this means that items 

for social strategy factor were reliable for this study and the 

Cronbach's Alpha for eight items for self-regulatory 

capacity strategy in vocabulary learning factor =.973, which 

is greater than .6 this means that items of self-regulatory 

capacity strategy in vocabulary learning factor were reliable 

for this study. 

Table-3 Correlations analysis 

 

Regression analysis  

Table-4- Model Summary 
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Table-5- Coefficients 

 

 

Table (5), shows the coefficients analysis for this study. As 

seen in the above table the value B for memeory strategy 

=.271 <0.01, accordingly the first research hypothesis was 

supported. The value B for cognitive strategy = 0.24 <0.01, 

accordingly the second research hypothesis was supported. 

The value B for memory strategy = 0.19<0.01, accordingly 

the third research hypothesis was supported and the value B 

for social strategy =0.547< 0.01 accordingly the fourth 

research hypothesis was supported. 

 

 

IV. DISCUSSIONS  

The current study aims to investigate the vocabulary 

learning strategies and how students learn and adopt their 

vocabulary information, since vocabulary knowledge has a 

significant role in mastering the new language and in 

attaining total academic achievement when that language is 

used as a medium of instruction. Quantitative methods used 

to analyze this study, the researcher prepared a 

questionnaire and distributed at English language 

department in private university at Kurdistan. The 

researcher used multiple regression analysis, accordingly all 

research hypothesis were supported. The highest value was 

https://dx.doi.org/10.22161/ijels.63.24


Bayad Jamal Ali et al.                                 Vocabulary Learning Strategies and Foreign Language Acquisition at Private Schools 

IJELS-2021, 6(3), (ISSN: 2456-7620) 
https://dx.doi.org/10.22161/ijels.63.24                                                                                                                                                 169 

for social strategy (B = .547). Previous studies found the 

positive effect of vocabulary learning strategies (cognitive, 

memory, meta-cognitive and social strategy on teaching 

second language ( (Abhakorn, 2008), (Doczi, 2011), (Folse, 

2004), (Hung-Tzu, 2007), (Sedita, 2005), (Shea, 2011), 

(Winke and Sydorenko, 2010) ).  

A. Cognitive strategy:  

Students prefer to use a bilingual dictionary to translate 

English words into their mother tangue language; this 

indicates that teachers should rely on cognitive strategy to 

teach vocabulary to their students such as using language 

reference resources. When students find a new word while 

they are in the classroom, they would ask their teacher to 

put that word ina sentence in order to assist them to 

memorize and understand the meaning of that word. 

Students would like to listen to news and songs in order to 

enhance their English language, this indicates that teachers 

should use a cognitive strategy such as using Resources for 

Receiving Messages - using language reference resources, 

for example the dictionary or requesting someone to help 

with the meaning of uncommon words. Students use 

English magazine to learn new English vocabulary , this 

indicates that teacher should use a cognitive strategy such 

as using Resources for Receiving Messages - using 

language reference resources, for example the dictionary or 

requesting someone to help with the meaning of uncommon 

words. In case a new word comes across students would 

guess from context, this means the teacher should use a 

cognitive such as Highlighting – coloring or highlighting 

the essential words while reading the text and finding their 

meaning. When a new word comes across, while class they 

would refer to ask their teacher, therefore; the teacher 

should apply a cognitive strategy such as usingresources for 

receiving messages - using language reference resources, 

for example the dictionary or requesting someone to help 

with the meaning of uncommon words. In case a new word 

comes across, while they are at home, they would use 

bilingual dictionary, so teachers should use a cognitive 

strategy such as using resources for receiving messages - 

using language reference resources, for example the 

dictionary or requesting someone to help with the meaning 

of uncommon words. When a new word comes across, 

while students are at home, they would use an online 

dictionary, so teachers should use a cognitive strategy such 

as using resources for receiving messages - using language 

reference resources, for example the dictionary or 

requesting someone to help with the meaning of uncommon 

words. Students use an online dictionary to find out the 

pronunciation of new vocabulary and students learn new 

vocabulary from their teachers, so teachers should use 

cognitive strategy, according to this results teacher should 

use cognitive strategy such as using Resources for 

Receiving Messages - using language reference resources, 

for example the dictionary or requesting someone to help 

with the meaning of uncommon words. Students repeat the 

new word several times in their mind to memorize it and 

they are repeating new words loudly for several times in 

their mind in order to be able to memorize it. Based on this 

results teacher should apply a cognitive strategy such us 

repeating – writing or saying the new words again, listing 

with the same words numerous times; copying experienced 

users of English. Students are using the definition of new 

words in order to be able to understand and memorize it, in 

this case teacher should use cognitive strategy such as Using 

Resources for Receiving Messages - using language 

reference resources for example the dictionary or requesting 

someone to help with the meaning of uncommon words. 

Students take notes when they learn new vocabulary; TV 

programs help students to learn new words, Listening to 

radio help students to learn new words , students read 

English newspaper regularly, Online vocabulary learning 

activities helps students to learn new words and Students are 

not satisfied with English materials and methods in their 

classes , based on these results teacher should use a 

cognitive strategy such as using resources for receiving 

messages - using language reference resources, for example 

the dictionary or requesting someone to help with the 

meaning of uncommon words. Therefore, the researcher 

came to conclude that research hypothesis, one has been 

supported, there is a positive association between cognitive 

strategy and vocabulary learning strategies. 

B. Metacognitive:  

When students work as groups in their classroom, they will 

learn new words from their classmates, according to this 

result, it seems that students are comfortable working in a 

group, therefore teachers should use meta-cognitive 

strategy in order to teach their students, as mentioned that 

meta-cognitive strategy is organizing - building satisfactory 

physical environment to enable student's vocabulary 

learning; brainwashing student's vocabulary learning. 

Physical actions help students to learn new word, based on 

this result, teachers should use meta-cognitive strategy such 

as organizing - building satisfactory physical environment 

to enable student's vocabulary learning; brainwashing 

student's vocabulary learning. Students are skipping a new 

word that comes across while they are home, according to 

these results the teacher should apply metacognitive 

strategy such as a self - monitoring - classifying student’s 

mistakes in the sequence of vocabulary learning by 

examining whether one is learning properly or incorrectly. 

Students learn new vocabulary when their teacher shows 

them their mistakes, according to this result, teachers should 

use a meta-cognitive strategy such as self - monitoring - 

classifying student’s mistakes in the sequence of vocabulary 
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learning by examining whether one is learning properly or 

incorrectly. Students revise new words that they have learnt 

in class, therefore the teacher should apply meta-cognitive 

strategy such as over viewing and connecting with the 

previously recognized material over viewing widely the key 

vocabulary matters to be learned in future vocabulary. 

Students learn new vocabulary in certain situation and they 

learn new vocabulary from their classmates, according to 

these results the teacher should apply a meta-cognitive 

strategy such as organizing - building satisfactory physical 

environment to enable student's vocabulary learning; 

brainwashing student's vocabulary learning. Therefore, the 

researcher came to conclude that research hypothesis two 

has been supported; there is a positive association between 

metacognitive strategy and vocabulary learning strategies. 

C. Social:  

Based on the statistical results of the questionnaire, it seems 

that students do not refer and speak to English speaker when 

they do not know a particular word, the reason could be the 

lack of the English speakers in Kurdistan. At this point the 

teacher should encourage their students to be involved in 

English cultural events if it is possible, therefore the teacher 

should use a social strategy which means cooperating with 

proficient users of English – being friends with proficient 

speakers of English to enhance one's information of English 

vocabulary. In case the new word comes across, while 

students are in the class they would prefer to ask their 

classmates, according to this result, teachers should use and 

encourage a social strategy, grouping students in the 

classroom to enhance their vocabulary and learn new 

vocabulary, developing cultural understandings-expanding 

one's thoughtful of the culture and ways of living of English 

speaking people. Students prefer to imitate someone’s 

vocabulary in order to learn, consequently, teachers should 

use social strategy such as cooperating with proficient users 

of English– being friends with proficient speakers of 

English to enhance their information of English vocabulary. 

Well physical environment helps students to quick learning, 

this means that the teacher should apply social strategy such 

as developing cultural understandings and expanding their 

understanding of the culture and English speaking peoples 

ways of living. Students prefer to be involved in English 

culture speakers in order to learn new vocabularies, this 

means that the teacher should apply a social strategy, for 

instance; developing cultural understandings and expanding 

their understanding of the target culture and ways of living 

of English speaking people. Therefore, the researcher came 

to conclude that research hypothesis 3 has been supported; 

there is a positive association between social strategy and 

vocabulary learning strategies. 

 

D. Memory 

Students would like to use images in order to demonstrate 

in the textbook to find the word meanings, this indicates that 

teachers should use memory strategy such as 

Correlating/Elaborating- by linking new vocabulary to 

another thing similar in mind, building connection in a 

meaningful way to enable memory for example, recalling 

the new words through imagining the page number or 

location of the number in that page. Students would like to 

put a new word into a sentence as an example to be able to 

memorize new words. In this case the teacher should use 

memory strategy such as Correlating/Elaborating- by 

linking new vocabulary to another thing similar in mind, 

building connection in a meaningful way to enable memory 

(for example, recalling the new words through imagining 

the page number or location of the number in that page. 

Students write down words to memorize them, they are 

matching example with new words in order to memorize 

them and students are using images and pictures to 

memorize new word, according to this result, teachers 

should use memory strategy such as 

correlating/Elaborating- linking new vocabulary to another 

thing similar in mind, building connection in a meaningful 

way to enable memory (for example, recalling the new 

words through imagining the page number or location of the 

number in that page. Students are trying to memorize a word 

and remember it through a song or a text and when they find 

a new word they would match it with another similar word 

in order to be able to memorize it; therefore, teachers should 

use memory strategy. Therefore, the researcher came to 

conclude that the research hypothesis four has been 

supported; there is a positive association between memory 

strategy and vocabulary learning strategies. 
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